
GOSPEL  TECH
LOVE GOD.  USE TECH.
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raise kids who love God 
and use the best tech well.

Equip you to



1. Smartphones 
2. Video Games 
3. Pornography

The Big 3:

(& AI 😁)



DOES  MY  CH ILD  NEED A

S M A RT P H O N E ?



“ W H AT  FAT H E R  A M O N G  Y O U ,  I F  H I S  
S O N  A S K S  F O R  A  F I S H ,  W I L L  

I N S T E A D  O F  A  F I S H  G I V E  H I M  A  
S E R P E N T;  O R  I F  H E  A S K S  F O R  A N  

E G G ,  W I L L  G I V E  H I M  A  S C O R P I O N ? ”

J E S U S  A S K S :

L U K E  1 1 : 1 1 - 1 2  



I S  A  S M A RT P H O N E  A  
G O O D  G I F T ?  



1.  A P P  D E L I V E RY  
2.  S O C I A L  M E D I A  
3.  U N S A F E  S T R A N G E R S  
4.  P O R N O G R A P H Y  
5.  V I D E O  G A M E S

5  F E AT U R E S



A P P S  A R E  D E S I G N E D  T O  
H E L P  Y O U  C O N S U M E .

A P P  D E L I V E RY



T O O L  T E C H :
H E L P S  U S  

C R E AT E



T O O L  =  C R E AT E  



H E L P S  U S  
C O N S U M E

D R O O L  T E C H :



D R O O L  =  C O N S U M E



T H E  AV E R A G E  T E E N

S P E N D S  8 +  H O U R S  A  
D AY  O N  D R O O L  T E C H .



T H I S  I S  O N LY  P O S S I B L E  W I T H  
A  S M A RT P H O N E .



“ T H E  G R E AT  R E W I R I N G  O F  
C H I L D H O O D ,  I N  W H I C H  

T H E  P H O N E - B A S E D  
C H I L D H O O D  R E P L A C E D  T H E  

P L AY- B A S E D  C H I L D H O O D ,  
I S  T H E  M A J O R  C A U S E  O F  

T H E  I N T E R N AT I O N A L  
E P I D E M I C  O F  A D O L E S C E N T  

M E N TA L  I L L N E S S . ”  

P. 1 3 9



S M A RT P H O N E S  
A R E  G R E AT  AT   
R E I N F O R C I N G  

B E H AV I O R .



S O C I A L  M E D I A
. T I M E  
. M E N TA L  H E A LT H  
. S A F E T Y



T I M E



American Psychological Association, 2024

T H E  AV E R A G E  T E E N  
S P E N D S  4 . 8  H O U R S  A  

D AY  O N  S O C I A L  M E D I A .  



T H I S  I S  O N LY  P O S S I B L E  W I T H  
A  S M A RT P H O N E .



• N O T I F I C AT I O N S  
• L I K E  B U T T O N  
• F E E D  
• I N F I N I T E  S C R O L L  
• F O L L O W E R S / S TAT S  
• S W I P E  T O  R E F R E S H  
• P O I N T S / R E W A R D S  
• F. O . M . O .



M E N TA L  H E A LT H



I N  2 0 2 3 ,  T H E  C D C  R E P O RT E D  
T H AT  3 / 5  T E E N  G I R L S  F E LT  

P E R S I S T E N T LY  S A I D  O R  L O N E LY.

U.S. Teen Girls Experiencing Increased Sadness and Violence, 2023



1 / 3  R E P O RT E D  C O N S I D E R I N G  
TA K I N G  H E R  O W N  L I F E .

U.S. Teen Girls Experiencing Increased Sadness and Violence, 2023



S O C I A L  M E D I A



Reuters, 2025



“Teens who reported frequent body 
dissatisfaction after viewing posts on 
Instagram… saw about three times 

more body-focused/ED-adjacent 
content than other teens…”

Reuters, 2025



S O C I A L  M E D I A

WSJ, 2021



T H I S  I S  O N LY  P O S S I B L E  W I T H  
A  S M A RT P H O N E .



S A F E T Y



6 / 1 0  T E E N S  G I R L S  S AY  
T H E Y ’ V E  B E E N  A P P R O A C H E D  
B Y  A  S T R A N G E R  O N L I N E  I N  

A  WAY  T H AT  M A D E  T H E M  
U N C O M F O RTA B L E .

Common Sense Media, 2023



I F  I  T O L D  Y O U  6 / 1 0

park YMCA

church school



T H I S  I S  O N LY  P O S S I B L E  W I T H  
A  S M A RT P H O N E .



4 3 %  O F  T E E N S  A D M I T  T O  
S H A R I N G  N U D E S  W I T H  

S O M E O N E  T H E Y  H AV E N ’ T  
M E T  I N  R E A L  L I F E .

U N S A F E  S T R A N G E R S

Bark, 2022



I N  2 0 2 4 ,  3 5 %  O F  M I N O R S ,  
A G E  9 - 1 7 ,  H A D  O N L I N E  
S E X U A L  I N T E R A C T I O N S .

Thorn, Youth Perspectives on Online Safety, 2025



M I N O R S  ( 9 - 1 7 )

Thorn, Youth Perspectives on Online Safety, 2025



Thorn, Youth Perspectives on Online Safety, 2025

M I N O R S  ( 9 - 1 7 )



Thorn, Youth Perspectives on Online Safety, 2025

M I N O R S  ( 9 - 1 7 )



Thorn, Youth Perspectives on Online Safety, 2025

M I N O R S  ( 9 - 1 7 )



Thorn, Youth Perspectives on Online Safety, 2025

M I N O R S  ( 9 - 1 7 )



K I D S  A G E S  9 - 1 2 :

Thorn, Youth Perspectives on Online Safety, 2025



Thorn, Youth Perspectives on Online Safety, 2025

1 / 4  B O Y S  U N D E R  1 2  
TA U G H T  T H E  P E R S O N  WA S  

O V E R  1 8 .

B O Y S  &  G I R L S



T H I S  I S  O N LY  P O S S I B L E  
W I T H  S M A RT P H O N E S .



 3 / 4  T E E N S  H AV E  S E E N  P O R N O G R A P H Y,  

 5 8 %  S AW  I T  O N  A C C I D E N T,  

 T H R O U G H  S O C I A L  M E D I A .

P O R N O G R A P H Y

Common Sense Media, 2023



1.  A P P  D E L I V E R Y  S Y S T E M S  

2.  S O C I A L  M E D I A  

3.  U N S A F E  S T R A N G E R S  

4.  P O R N O G R A P H Y  
5.  V I D E O  G A M E S

5  F E AT U R E S



Y O U R  P H O N E  C A N  P L AY  E V E RY  M A J O R  G A M E .

V I D E O  G A M E S



1.  A P P  D E L I V E R Y  S Y S T E M S  

2.  S O C I A L  M E D I A  

3.  U N S A F E  S T R A N G E R S  

4.  P O R N O G R A P H Y  
5.  V I D E O  G A M E S

5  F E AT U R E S  O F  A  S M A RT P H O N E



I S  A  S M A RT P H O N E  A  
G O O D  G I F T ?  

A S K :

L U K E  1 1 : 1 1



W H AT  C A N  W E  D O ?



WA I T
• 1 5  Y E A R S  O L D  
• W I T H  A  H E D G E  F O R  S A F E T Y  
• W H E N  R E A D Y  ( G A L .  5 : 2 2 )  



“ B U T  W E  A L R E A D Y  
G AV E  O N E … ”

1.  TA K E  I T  B A C K  

2.  R E P L A C E  I T  

3.  B U I L D  T H O S E  H E D G E S



R E P L A C E  I T  W I T H



B U I L D  H E D G E S

N E T W O R K  
D E V I C E S

W E ’ L L  C O M E  B A C K  T O  T H I S .  I  P R O M I S E !



R E F L E C T:
W H I C H  O F  T H E  F I V E  
C A U T I O N S  F E E L S  M O S T  
O V E R W H E L M I N G ?  W H Y ?  



S H O U L D  M Y  C H I L D  P L AY  T H I S

V I D E O  G A M E ?





1.  C H A R A C T E R S  
2.  V I O L E N C E  
3.  L A N G U A G E  
4.  P L AY  T I M E  
5.  T H E M E S  
6.  E X P E R I E N C E

S I X  Q U E S T I O N S :



Q :  W O U L D  Y O U  H AV E  T H I S  
C H A R A C T E R  O V E R  F O R  

D I N N E R ?

1 .  C H A R A C T E R S



Q :  I S  V I O L E N C E  PA RT  O F  
I T,  O R  T H E  P O I N T  O F  I T ?

2 .  V I O L E N C E



Q :  I S  T H E  L A N G U A G E  
H E L P F U L ?

3 .  L A N G U A G E



Q :  C A N  I T  B E  B E AT E N ?

4 .  P L AY  T I M E









D O  M E S S A G E S  A G R E E  
W I T H  Y O U R  FA M I LY  

VA L U E S ?

5 .  T H E M E S



“Finally, brothers, whatever is true, 
whatever is honorable, whatever is just, 

whatever is pure, whatever is lovely, 
whatever is commendable, if there is any 
excellence, if there is anything worthy of 

praise, think about these things.”
Phil. 4:8



6 .  G A M E  E X P E R I E N C E

•  U N FA I R  D E S I G N   
•  R E A L  W O R L D  M O N E Y   
•  U N S A F E  S T R A N G E R S



U N FA I R  D E S I G N



=

6 .  G A M E  E X P E R I E N C E5  H O U R S  T O  B E AT



=

6 .  G A M E  E X P E R I E N C E
9 2  H O U R S  T O  P R E S T I G E  M A S T E R



1 8 X  T H E  P L AY  T I M E .  

Z E R O  E X T R A  G A M E  D E S I G N .
M E A N T  T O  T R A I N  P L AY E R S  T O  S TAY  

E V E N  A F T E R  I T ’ S  N O  L O N G E R  F U N .  



R E A L  W O R L D  M O N E Y







1 , 0 0 0  V- B U C K S  =  $ 1 0





$ 5  -  $ 1 8





$ 1 8  -  $ 3 2







8 0  H O U R S
O R  $ 1 0 0



U N S A F E  S T R A N G E R S









“ A  T O O L  F O R  
S E X U A L  P R E D AT O R S ,  
A  T H R E AT  F O R  
C H I L D R E N ’ S  
S A F E T Y. ”  

“ W E  L I S T E D  O U R  A G E  
A S  ‘ U N D E R  1 3 ’ … B Y  
M E R E LY  P L U G G I N G  
‘ A D U LT ’  I N T O  T H E  
R O B L O X  S E A R C H  B A R  
W E  F O U N D  A  G R O U P  
C A L L E D  A D U LT  
S T U D I O S ’  W I T H  3 , 3 3 4  
M E M B E R S  O P E N LY  
T R A D I N G  ( C S A M ) … ”







I T ’ S  N O T  P R E T T Y



1.  C H A R A C T E R S  
2.  V I O L E N C E  
3.  L A N G U A G E  
4.  P L AY  T I M E  
5.  T H E M E S  
6.  E X P E R I E N C E

T O  R E V I E W:



W H AT  C A N  W E  D O ?



1.  T I M E  &  P R I O R I T I E S  

2.  AT T I T U D E  &  M O N E Y  

3.  S A F E T Y

S E T  B O U N D A R I E S



“ T H E  F R U I T  O F  T H E  S P I R I T  A R E  
L O V E ,  J O Y,  P E A C E ,  PAT I E N C E ,  

K I N D N E S S ,  G E N T L E N E S S ,  
FA I T H F U L N E S S ,  S E L F  C O N T R O L . ”

R E M O V E  &  R E P L A C E

G A L AT I A N S  5 : 2 2



1.  C A N  Y O U  S H O W  M E ?  

2.  W I L L  Y O U  T E A C H  M E ?  

3.  L E T ’ S  P L AY  T O G E T H E R

I F  S A F E ,  J O I N  I N :



R E F L E C T:
1 .  W H AT  D O  Y O U  L I K E  M O S T  
A B O U T  V I D E O  G A M E S ?

2 .  W H AT  C O N C E R N S  Y O U  
M O S T  A B O U T  V I D E O  G A M E S ?



H O W  D O  I  P R O T E C T  M Y  C H I L D  F R O M

P O R N O G R A P H Y ?



P O R N O G R A P H Y ?
1.  B E  I N F O R M E D  
2.  TA L K  I T  O U T  
3.  B U I L D  A  H E D G E



1 :  B E  I N F O R M E D

P O R N  C H A N G E S  
T H E  B R A I N



“ N E U R O P L A S T I C I T Y  
R E F E R S  T O  T H E  A B I L I T Y  O F  
N E U R O N S  T O  F O R G E  N E W  

C O N N E C T I O N S …  I N  
S H O RT H A N D ,  

N E U R O P L A S T I C I T Y  M E A N S  
R E W I R I N G  T H E  B R A I N . ”



S U P E R N O R M A L  
S T I M U L I

- F T N D ,  B A R R E T T,  D E I R D R E .  ( 2 0 1 0 ) .  S U P E R N O R M A L  S T I M U L U S .  N E W  
Y O R K :  W. W.  N O R T O N  &  C O M PA N Y.



“[Pornography] can take our brains’ natural stimuli—
our desire for intimacy and connection…and give us 

more quantity, more exaggerated, and more 
“supernormal” versions of that thing, until it can 
override what we think is normal, warp what we 

perceive as exciting, and make real intimacy seem less 
interesting by comparison.”

Neural Correlates of Sexual Cue Reactivity in Individuals with and without Compulsive Sexual Behaviors. 

Voon, V., et al, 2014



“ P O R N O G R A P H Y  S AT I S F I E S  
E V E RY  O N E  O F  T H E  
P R E R E Q U I S I T E S  F O R  

N E U R O P L A S T I C  C H A N G E .  
W H E N  P O R N O G R A P H E R S  
B O A S T  T H AT  T H E Y  A R E  

P U S H I N G  T H E  E N V E L O P E …
W H AT  T H E Y  D O N ’ T  S AY  I S  T H AT  

T H E Y  M U S T,  B E C A U S E  T H E I R  
C U S T O M E R S  A R E  B U I L D I N G  U P  

A  T O L E R A N C E  T O  T H E  
C O N T E N T. ”



“ T H E  PA R A D O X  I S  T H AT  
H E D O N I S M ,  T H E  P U R S U I T  

O F  P L E A S U R E  F O R  I T S  
O W N  S A K E ,  L E A D S  T O  

A N H E D O N I A ,  W H I C H  I S  
T H E  I N A B I L I T Y  T O  E N J O Y  
P L E A S U R E  O F  A N Y  K I N D . ”



“ … I M M E R S I N G  B O Y S  I N  A N  
I N F I N I T E  P L AY L I S T  O F  

H A R D C O R E  P O R N  V I D E O S  
D U R I N G  T H E  S E N S I T I V E  

P E R I O D  I N  W H I C H  T H E  S E X U A L  
C E N T E R S  O F  T H E I R  B R A I N S  

A R E  B E I N G  R E W I R E D  I S  M AY B E  
N O T  S O  G O O D … ”



P O R N  I S  B A D  F O R  
E V E RY O N E .



2 :  TA L K  I T  O U T

S TA RT  T H E  
C O N V E R S AT I O N



7 / 1 0  T E E N S  H AV E  S E E N  P O R N  

5 8 %  D I D N ’ T  M E A N  T O

C O M M O N  S E N S E  M E D I A ,  2 0 2 3

H E L P  T H E  M A J O R I T Y



F O R  A D U LT S
" M AT E R I A L  T H AT  I S  P R E D O M I N A N T LY  
S E X U A L LY  E X P L I C I T  A N D  I N T E N D E D  

P R I M A R I LY  F O R  T H E  P U R P O S E  O F  
S E X U A L  A R O U S A L . ”

1 9 8 6  AT T O R N E Y  G E N E R A L ' S  C O M M I S S I O N  O N  P O R N O G R A P H Y



F O R  K I D S
“ P O R N O G R A P H Y  M E A N S  P I C T U R E S ,  V I D E O S ,  

O R  E V E N  C A RT O O N S  O F  P E O P L E  W I T H  
L I T T L E  O R  N O  C L O T H E S  O N … T H AT  F O C U S  
O N  T H E  P R I VAT E  PA RT S  O F  T H E  B O D Y  W E  

K E E P  C O V E R E D  W I T H  A  S W I M S U I T. ”

G O O D  P I C T U R E S ,  B A D  P I C T U R E S





U S E  T H E  W O R D S

“ B E  M E D I C A L … M AT T E R  O F  
FA C T… A N D  M O V E  O N ”

@ B I R D S _ _ B E E S



E X A M P L E :
“JUST  L IKE  WE DON’T  SHOW STRANGERS  OUR PR IVATE  
PARTS ,  WE DON’T  WANT TO SEE  OTHER  PEOPLE ’S  
PR IVATE  PARTS .”  

G R E TA  E S K R I D G E ,  @ M A A N D PA M O D E R N



E X A M P L E :
“JUST  L IKE  WE DON’T  SHOW STRANGERS  OUR PR IVATE  
PARTS ,  WE DON’T  WANT TO SEE  OTHER  PEOPLE ’S  
PR IVATE  PARTS .  SO IF  WE EVER  SEE  THOSE  P ICTURES  OR  
MOVIES  ON A  COMPUTER  OR A  PHONE,  OR  IF  SOMEONE 
SHOWS THEM TO US ,  WE LOOK AWAY AND THEN WE GO 
TELL  A  SAFE  GROWN UP  WHAT WE SAW.   

G R E TA  E S K R I D G E ,  @ M A A N D PA M O D E R N



E X A M P L E :
“JUST  L IKE  WE DON’T  SHOW STRANGERS  OUR 
PR IVATE  PARTS ,  WE DON’T  WANT TO SEE  OTHER  
PEOPLE ’S  PR IVATE  PARTS .  SO IF  WE EVER  SEE  
THOSE  P ICTURES  OR  MOVIES  ON A  COMPUTER  
OR A  PHONE,  OR  IF  SOMEONE SHOWS THEM TO 
US ,  WE LOOK AWAY AND THEN WE GO TELL  A  
SAFE  GROWN UP  WHAT WE SAW.  YOU WON’T  BE  
IN  TROUBLE  FOR SEE ING IT.  TALK ING ABOUT IT  
I S  HOW WE KEEP  YOU SAFE .”  

G R E TA  E S K R I D G E ,  @ M A A N D PA M O D E R N







3 :  B U I L D  A  H E D G E
.  O P E N   
  C O M M U N I C AT I O N  
.  N E T W O R K  
.  D E V I C E S



B U I L D  H E D G E S

N E T W O R K  
D E V I C E S

I  P R O M I S E D  W E ’ D  C O M E  B A C K  T O  I T !



N E T W O R K  H E D G E

M A K E  T H E  I N T E R N E T  F O L L O W  
Y O U R  FA M I LY ’ S  R U L E S



N E W  
D E V I C E S

S A F E  
S E A R C H

PA R E N TA L  
S E T T I N G S

P C :  F I R E WA L L A



B A R K  H O M E G RY P H O N



D E V I C E  H E D G E

K E E P  D E V I C E S  S A F E  
F O R  C H I L D R E N









R E F L E C T:
1 .  W H AT  PA RT  O F  T H E  P O R N O G R A P H Y  

J O U R N E Y  F E E L S  E A S I E S T  ( B E I N G  
I N F O R M E D ,  C O N V E R S AT I O N ,  P L A N ) ?  

2 .  W H AT  PA RT  A R E  Y O U  M O S T  
U N C O M F O RTA B L E  W I T H ?  



A I  A N D  O U R  K I D S

 R E L AT I O N A L  A I



Any AI that uses “I” and is 
designed for engagement.

What is Relational AI?



• 72% of teens use relational AI. (Sun, Wang, McDaniel, 

2026) 

• 1/3 of teens like AI as much as, or more 
than, real people. (Common Sense Media, 2025)

Relational AI



• Siri 
• Alexa 
• Claude 
• Gemini 
• GPT 

• CoPilot 
• Perplexity 
• Character.ai 
• Replika

Relational AI



“They are always available, 
never judgmental, and always 
focused on the user’s needs.”

-Liz Spry, Craig Olsson, The Conversation

Relational AI are hard to resist







W H AT  C A N  W E  D O ?



R E M O V E  &  R E P L A C E
• N O  R E L AT I O N A L  A I  <  1 8  
• D E V E L O P  R E A L  W O R L D  

F R I E N D S H I P S  
• B U I L D  T H O S E  H E D G E S



1. Use the best tech well 

2. Start a porn-resilient conversation 

3. Build a hedge as a family

Y O U R  N E X T- S T E P S :



T H A N K  Y O U .

Resources: 
• nathan@gospeltech.net 
• youtube.com/sutherlandnathan



D E E P FA K E S



“AI-generated image, video, or 
audio file that convincingly 
replaces one person’s likeness and/
or voice with another person’s.” 

National Education Association







1/8 US teens know 
someone personally who 
has been the target of 
deepfake nude images.

Thorn, 2025





A  WIRED investigation found 50 bots 
on Telegram that claim to create 

explicit photos. These bots have more 
than 4 million monthly users combined.

-Mariner Kaur, Wife, Mom of two, on 
her experience of deepfake abuse



January 22, 2026



“[AI allows] industrial-scale 
abuse of women and girls”

Imran Ahmed, CEO of the Center for 
Countering Digital Hate



W H AT  C A N  W E  D O ?



A S K  Y O U R  C H I L D :
1. H AV E  Y O U  E V E R  S E E N  S O M E T H I N G  

O N L I N E  A N D  W O N D E R E D  I F  I T ’ S  
R E A L ?  

2. W H AT  D O E S  T H E  B I B L E  S AY  A B O U T  
“ W H AT E V E R  I S  T R U E ” ?  ( P H I L .  4 : 8 )  

3.  W H O  C A N  Y O U  T E L L  W H E N  Y O U R  
S A D ,  L O N E LY,  O R  U N S A F E .



S E X U A L  E X T O RT I O N

( S E X T O RT I O N )



Using relationships, and 
deepfakes, to get nudes 
and extort money.

E X T O RT I O N



Using relationships, and 
deepfakes, to get nudes 
and extort money.

E X T O RT I O NS E P T E M B E R ,  2 0 2 6



J A N U A RY,  2 0 2 5









October 2021 to March 2023   
•20 suicide 
•12,600 victims—primarily boys 
•13,000 reports of extortion

2025: More than 54,000 victims

Sextortion Numbers
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W H AT  C A N  W E  D O ?



• WA I T  O N  A  S M A RT P H O N E .  
• D E V E L O P  R E A L - W O R L D  

F R I E N D S H I P S .  
• B U I L D  A  D I G I TA L  H E D G E


