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God as
revealed in
Scripture and
in the person
of Jesus is an

eternally
collaborative

triunity of
Father, Son,
and Holy Spirit.

And almost
everything
God does that
relates to
earth and
humanity is
relentlessly
Collaborative



In order to ensure In order to ensure
Collaboration with Collaboration with
God, he has given one-another, he has

us his Spirit. given us his Church.
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The
potential

of the
Church:

The potential to collaborate with
God and one-another in our
transformation, our discipleship,
our spiritual growth, and in the
ordinary holiness of everyday life
that we leave on the table when
we are ultimately doing it alone.



« Am | Competing, Comparing, or Commiserating
with people | ought to be Collaborating with?

« Am | Collaborating with God, the Church, and
one-another?

« |f God has chosen to work with me, who | am |
not seeing that | might be called to work
together with right here in this church?




